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i)

i)

d)

Discuss the main steps which are involved in product development process.

(20 marks)
Briefly explain the Importance of market segmentation'.

(10 marks)
Briefly explain two (02) types of market segmentation techniques.

(10 marks)
What are the criteria to be used to assess the effectiveness of a market
segment? (10 marks)
Briefly explain the role of the value proposition in developing the
positioning strategy for a product. (10 marks)
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i) Define the term “Product” and elaborate the components of a product.
(15 marks)

i)y - “Generally, a product passes through few stages in its life cycle and product life ;
cyele explains the different patterns of marketing mix variables over the life cycle 1

stages”. Explain this statement. (25 marks)

i) - Briefly explain the following terms. (15 marks)
a) Customer perceived value | |
b) Customer life time value ' ( @

¢) Customer equity

ii)  “Building relationships with customers is not sufficient to have an effective
marketing strategy”. To which extent do you agree with this statement? Justify -

your answet. - (25 marks)

Page 2 of 2




