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Question 1 ~ Principles of Marketing (30 Marks)

a) Briefly explain the following concepts ( 9 marks)
L. Production Concept 2. Sales Concept 3, Marketing Concept
b) List and briefly explain the elements of the Extended Marketing Mix. ( 6 Marks)
¢) Draw the Product Life Cycle diagram and discuss the nature of its stages in brief. ( 15 Marks)

Question 2 — Agricultural Produce Marketing (3(} Marks)

a) Explain why Agricultural Marketing. is considered as a risky. and complicated operation?. -

(9 marks) ,
b) Outline the choices available for a farmer to sell his agricultural produces. ( 6 marks)
¢} Briefly explain the potential solutions that can be adopted to improve and secure the profitability

of farmers while improving the efficiency and effectiveness of Agricultural Marketing Process.
( 15 Marks) o




