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Part Il

Section A ~ Principles of Marketing
s Questmn 1: (30 Marks)

a) ng;‘me the term “Marketing” and ouf&z’me tha fom* (4) major functions of marketmg pmcess
3 (4.5 marks)
L b) Briefly discuss the key feamres of each stages of the Product Life Cycle. (10 marks) ‘ )

¢) Briefly discuss the different factors affecting on the pricing of products. (08 marks)

d) Briefly explain five (5) major promotional tools that can be used in marketing communication
- process. (7.5 marks)
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Section B - A ficuimral Pmducc'Mark&tin

LT Question 2: (30 Marks)
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a)  Briefly explain the causes for poor marketing of agricultural produce. (05 marks)

b) Critically discuss the involvement of middlemen in agriculture marketing process. (06 marks)

¢) Briefly explain the following market opportunities available for producer famners to sell their

produce. (09 marks) ‘
. Regulated market -

- Buyback system

Briefly explain the product/production based approaches you learnt to 1mpmve the profitability
status of producer farmers. (10 Marks)
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