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External University Services

External University Services is an independent supplier of online course materials and
student support for students across the globe. External University Services provide a
range of services from online tutors, virtual class rooms and mentors to personalized
essay support and sample questions. Their services have been used by many students and
the business is going well. Following the redesign of its website, External University
Services wants to use the latest techniques and technologies to promote itself online.

External University Services also want to explore different revenue models which
could be used to charge students for access to the services they provide on the website.
They wish to see if there are revenue models that could raise additional income, if certain
services could support subscriptions and will always need to use advertising. They are
aware that many students enjoy social media and access online services from many
different platforms and devices, but they are not expert in these new, fast-moving
spheres. Therefore External University Services has hired you as an e-commerce

specialist to write a report on an online promotional strategy.

Questions

For these questions, you must use the information provided in the scenario above.

a) Describe five different approaches to online promoti xternal University

Services could use to publicize its new website.
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