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ABSTRACT

This study was conducted to determine the factors affecting the exportation of Ceylon
organic tea and having specific objective to find out the intention of non — organic tea
export companies on exportation of Ceylon organic tea. Data were gathered using a
structured questionnaire from 40 organic tea exporting companies and randomly selected
64 non — organic tea exporting companies. Multiple linear regression model was used to
determine the factors affecting the exportation of Ceylon organic tea and descriptive
statistics were used to determine the intention of non — organic tea export companies on
exportation of Ceylon organic tea. According to the results large scale companies relative
to the medium scale companies, number of products, number of foreign buying countries,
number of new market approaches and company experience significantly affect to the
exportation of Ceylon organic tea. Intention of non — organic tea export companies on
exportation of Ceylon organic tea show that most of the tea export companies are willing
to export Ceylon organic tea. Number of products, company experience, small scale tea
export companies relative to the medium scale companies and large scale companies
relative to the medium scale companies were significantly influenced to the intention on
exportation of Ceylon organic tea. However most of the companies showed that a very
few number of planters cultivate organic tea and therefore their availability is low in Sri
Lanka. Finally this study suggests increase the export volume of Ceylon organic tea by
producing more products, by contacting with more foreign buying countries and by
adopting new market approaches. Also the production of organic tea should be promoted
in Sri Lanka by providing knowledge, funds and other supports. Therefore it could be
expected to increase the number of organic tea products that are exported to the foreign

countries.
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