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Partll

Section A - Principles of Marketin

T o Question 1: (30 Marks) -

a) Define the term “Marketing” and outline the four (4) major functions of ‘marketing process.
(5 marks)
b Segmentatmn is one the tactical tools. bemg used i in marketmg Briefly explain;
- What is segmentation? ‘. ~
- Criteria of segmenting consumer market and business market giving exampl
- Ii}fmger of market segmentation (10 marks)
c) Briefly explain the importance of middlemen in marketing process and fist down important
services rendered by them. (10 marks)
d) Brteﬂy explain five (5) major promotional tools mat can be used in marketmg communication
process. (5 marks)

Section B - Agricultural Produce Marketin

Question 2: (30 Marks) '

v 8) Explain the causes for poor marketing of agricultural produce..(6 marks)
b) Briefly discuss following market opportunities. (9 marks)
- Regulated market |
- Forward sale contract
- Buyback system
¢) Discuss-the way$ in which the agricultural mmketmg pmces's can be improved to ensure high
profits for producer farmers. (15 marks) ) i
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