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PART II- ESSAY

Question 1

1.1 Briefly describe micro-environmental actors and macro-environmental forces in the
marketing environment.

(15 Marks)

1.2 Critically discuss the importance of middleman in marketing with special reference to

the services rendered by them.
(15 Marks)

Question 2

2.1 Explain the special characteristics of agricultural marketing which make it more

complex and risky.
' . (12 Marks)

2.2 Briefly discuss different direct marketing approaches for agricultural produce.
(18 Marks)

Page 1 of 1




