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Part III — Essay questions
Answer all questions

Discuss the Product Life Cycle with different marketing strategies that
can be adopted in each stage. Explain by using examples in relevant
stages.

(20 marks)

Briefly discuss the importance of Supply chain management to an

organization?
S~ : (15 marks)

Discuss the strategies that a marketer can use to reach the global market
successfully. What are the advantages and disadvantages in those
strategies?

(15 marks)

(Total 50 marks)
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