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~ Part B — Essay Questions

Answer only three (03) questions includigg‘vquestion number one (01)

Total marks allocated for Part B: 70 -~ -

1. Hospitality matketmg is unmue beeause it dea]s wnh the tanglble product, but it a]so
deals with the intangible aspects of the hospitality and tourism industry.

i. . Whatis r_neant by Hospitality and Tourism Marketing?

» ‘ < (05 Marks)'
e Critically discuss the above statefn’ent.:: E ' _ .
o | - (10 Marks)
iii. ~ Mention the factors i'nﬂuencing the gr_bwth of Service sector. _
| | | o (05 Marks)
(Total Marks 20)

»

2 Marketing has a definite role to play in strategle plannmg and must maintain close and -

o contlnuous ties w1th customers, their needs

i What is meant by ‘Malket Ouented Stlateglc Plannmg

- ii. ~ Companies are advised to invest in qtiestion 1na1'ks if the product has potential for

growth, or to sell if it does not'.-B_rieﬂy exp]ain the ellaracteristics of Question marks -

in BCG Matrix.

- (08 Marks) -

il Dlscuss the un1que challenges thal hospltallty and tourlsm mdustry is facing in

strategic business planmng.

(Total Marks 25)
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(07 Marks)

(10 Marks) -




3. In services business, effective interaction of the frontline service émployee with the

customers is important to create superior value during. the service-and-it-depends on the

skills of frontline employees, the service production and support process backing these

employees.

i.

ili.

Do you agree with the above statement? Critically discuss your answer with
suitable examples taken from hospitality industry.

' (10 Marks)
What is meant by ‘Customer- D'elivered Value’?

(07 Marks)

Briefly explain the external factors need to consider when setting prices.
' (08 Marks)

5.

- " (Total Marks 25)

4. Marketing intermediaries help the company' promote, sell, and distribute its goods to

the final buyers.

i

ii.

iii.

Discuss the role of marketing intelmédiariesb in tourism industry.
(10 Marks)

Briefly explain the two types of channel conflicts in marketing intermediaries.
| ' - (07 Marks)

Mention the advantages and disadvantages of franchising to the franchisee.

' (08 Marks) -

(Total Marks 25)

- 5. The usage of the internet in the travel and tourisin industry for communication is

increasing rapidly and provides more benefits to both company and the customer. -

i

if.

ii.

- Mention the role of marketing communications.

What are the main components of marketing communication mix?
| (06 Marks)

, ‘ (07 Marks)
Discuss the importance of marketing through own website and online advertising

in the tourism industry. |
' (12 Marks)

(Total Mark__s 25)
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